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I THE DOCTORS: CHOICE 15 AMERICA'S CHOICE!




eMarketer.

Booz AIIen Hamilton, 2008; survey conducted

among 157 ANA-member marketers
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I confess! The
number is 78%.’
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>using oil.

latings (circa 2001)




Which data points
can we believe?!?

media.”

--Carla Hendra, Ogilvy North America




What % of Internet Users
Watch Video Online?
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What % of Internet Users
Watch Video Online?

IpSOS............ 34%

ChoiceStream... 36%  Horowitz... 86%
AP/AOL........ 40%

Frank Magid... 69%
. Frank Magid... 52%

eMarketer... /2%
comScore... /5%

Deloitte......... 36%

Nielsen Online... /3%

Parks Assoc.... 29%

Pew... 48%
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73% = 137 million Americans

Dynamic Logic.. 40% Horowitz ... 86%
AP/AOL........... 40% comScore....\ 1%
Deloitte............. 36%  Nielsen Online...\ /3%
ChoiceStream... 36%  eMarketer.......... 3%
IPSOS.....cvvera... 34% Frank Magid....... 65%
Leichtman....... 31% Dynamic Logic.... 58%
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At $775 million in 2008,
behaviorally targeted ad
spending Is only 3% of
total online ad spending

--eMarketer
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“Indi'g@lal data Is shared to create
Uber Youps that display similar
behavior across a range of media-
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owner sites.”

--Stuart Colman, Financial Times
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E Data Is the new Rock Star at
ad agencies.”

--Sarah Fay, Carat




IS DATA
FRIEND OR
ENEM Y?

Geoff Ramsey
CEO
eMarketer

Michelle Bottomley|| Vipin Mayar Dave Smith Guy Wieynk
Ogilvy NY MRM & McCann Mediasmith, Inc. AKQA NY




