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FRIEND OR 

ENEMY?

17% of consumers say they have 
any confidence in advertisers or 

the advertising industry 



Marketers today…

Source: Association of National Advertisers and
Booz Allen Hamilton, 2008; survey conducted
among 157 ANA-member marketers

Top Marketer Issues in 2008:

#1. Integrated marketing communications

#2. Accountability/ROI



-“People are drowning in data…
they just don't know the 

important points of information 
they should be focusing on.”

Tim Meadows, VP, Nielsen//NetRatings (circa 2001)

Michael Linton
(former) CMO of

Best Buy“I confess! The 
number is  78%.”



Jim Kramer on online 
marketing…
“The Web is like a giant algebra 
problem that can be solved....”

“…and all the other media 
is like a big Jackson 
Pollack painting.”

“Everyone, in every part of the 
media marketplace, has to learn 
how to love data and think about 
how you handle millions and 
millions of transactions across 
media.”
--Carla Hendra, Ogilvy North America

Which data points
can we believe?!?



What % of Internet Users 
Watch Video Online?



What % of Internet Users 
Watch Video Online?

comScore… 75%
eMarketer… 72%

Frank Magid… 69%
Frank Magid… 52%

AP/AOL…….. 40%

Deloitte……… 36%

Ipsos……...… 34%

Parks Assoc.… 29%

Pew… 48%
Nielsen Online… 73%

ChoiceStream… 36% Horowitz… 86%



What % of Internet Users 
Watch Video Online?

comScore……….. 77%

MonthlyWeekly

eMarketer……….  73%
Frank Magid……. 65%

AP/AOL……….. 40%
Deloitte………… 36%

Ipsos……...…… 34%
Leichtman.…… 31%

ChoiceStream… 36%
Nielsen Online….. 73%

Horowitz Assoc.… 86%

73% = 137 million Americans

Dynamic Logic..  40%

Dynamic Logic…. 58%



Big Challenge:
RE-AGGREGATION

(learning to harness fragmentation)

…millions of Web sites…
“[In the future, online media buying 
will be] about the re-aggregation of a 
fragmented audience that’s actually 
watching different things.”
--Adam Gerber, Starcom, BrightCove, Quantcast…

“The most interesting development 
in 2008 will surely be the promise 
of behavioral targeting networks.”

--Stuart Colman, Financial Times

“Individual data is shared to create 
über groups that display similar 

behavior across a range of media-
owner sites.”

--Stuart Colman, Financial Times

At $775 million in 2008, 
behaviorally targeted ad 
spending is only 3% of 

total online ad spending
--eMarketer



MEDIA INTEGRATION
(with the Internet at the hub)

Over 70% of global marketing
executives believe online will

determine how major campaigns
are planned and executed by 2008

On average, US ad agencies get 
10.2% of their revenue from 
digital, with big 4 getting 12.3%

Aiming to have 20% of revenues 
from digital by year’s end, making it 
the most digitally-centric among the 
major ad agency holding companies

Claims that 25% of WPP’s
revenues are already digital.

--Sir Martin Sorrell

“Data is the new Rock Star at 
ad agencies.”

--Sarah Fay, Carat
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